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Vestiaire Collective is the leading global platform for pre-loved luxury fashion. The company’s
mission is to transform the fashion industry for a more sustainable future, through empowering
its community to shop more consciously. Driven by the philosophy ‘Think First, Buy Second’,
Vestiaire Collective offers a trusted space for its community to prolong the life of its most-loved
fashion pieces. The platform's innovative features simplify the selling and buying process, as
well as giving its members access to one-of-a-kind wardrobes from around the world. The
company boasts a curation of 5 million desirable items. Co-founded in 2009 by two female
entrepreneurs in Paris, Vestiaire Collective is a Certified B Corporation® and is active in 70
countries worldwide.
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