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The Consumer Goods Forum (“CGF”) is a global, parity-based industry network that is driven
by its members to encourage the global adoption of practices and standards that serves the
consumer goods industry worldwide. It brings together the CEOs and senior management of
some 400 retailers, manufacturers, service providers and other stakeholders across 70
countries and reflects the diversity of the industry in geography, size, product category and
format. Its member companies have combined sales of EUR 4.6 trillion and directly employ
nearly 10 million people, with a further 90 million related jobs estimated along the value
chain.
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