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[COVID-19 Consumer Sentiment Snapshot #1: Setting the Baseline |
https://www.bcg.com/publications/2020/covid-consumer-sentiment-survey.aspx
[COVID-19 Consumer Sentiment Snapshot #2: Racing the Clock |
https://www.bcg.com/publications/2020/covid-consumer-sentiment-survey-snapshot-3-23-
20.aspx

[COVID-19 Consumer Sentiment Snapshot #3: Turning the Tide |
https://www.bcg.com/publications/2020/covid-consumer-sentiment-survey-snapshot-3-30-
20.aspx

[COVID-19 Consumer Sentiment Snapshot #4: Fighting in the Dark |
https://www.bcg.com/publications/2020/covid-consumer-sentiment-survey-snapshot-4-06-
20.aspx

[COVID-19 Consumer Sentiment Snapshot #5: A Story for the Age |
https://www.bcg.com/publications/2020/covid-consumer-sentiment-survey-snapshot-4-13-
20.aspx

[COVID-19 Consumer Sentiment Snapshot #6: Hitting the Straightaway |
https://www.bcg.com/publications/2020/covid-consumer-sentiment-survey-snapshot-4-20-
20.aspx

[COVID-19 Consumer Sentiment Snapshot #7: Retracing the Old Normal |
https://www.bcg.com/publications/2020/covid-consumer-sentiment-survey-snapshot-4-06-
27.aspx
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https://www.bcg.com/ja-jp/publications/2020/covid-consumer-sentiment-survey-snapshot-4-06-20.aspx
https://www.bcg.com/ja-jp/publications/2020/covid-consumer-sentiment-survey-snapshot-4-06-20.aspx
https://www.bcg.com/publications/2020/covid-consumer-sentiment-survey.aspx
https://www.bcg.com/publications/2020/covid-consumer-sentiment-survey-snapshot-3-23-20.aspx
https://www.bcg.com/publications/2020/covid-consumer-sentiment-survey-snapshot-3-23-20.aspx
https://www.bcg.com/publications/2020/covid-consumer-sentiment-survey-snapshot-3-30-20.aspx
https://www.bcg.com/publications/2020/covid-consumer-sentiment-survey-snapshot-3-30-20.aspx
https://www.bcg.com/publications/2020/covid-consumer-sentiment-survey-snapshot-4-06-20.aspx
https://www.bcg.com/publications/2020/covid-consumer-sentiment-survey-snapshot-4-06-20.aspx
https://www.bcg.com/publications/2020/covid-consumer-sentiment-survey-snapshot-4-13-20.aspx
https://www.bcg.com/publications/2020/covid-consumer-sentiment-survey-snapshot-4-13-20.aspx
https://www.bcg.com/publications/2020/covid-consumer-sentiment-survey-snapshot-4-20-20.aspx
https://www.bcg.com/publications/2020/covid-consumer-sentiment-survey-snapshot-4-20-20.aspx
https://www.bcg.com/publications/2020/covid-consumer-sentiment-survey-snapshot-4-06-27.aspx
https://www.bcg.com/publications/2020/covid-consumer-sentiment-survey-snapshot-4-06-27.aspx
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